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			>> FEMALE SPEAKER:  Hello.  My name is Carrie Balian.  I am also a parent of a child with hearing loss, so I've got a lot of background with this.  Okay, so today, what are we going to learn?  I'm going to share a lot of different resources but I want you to walk away knowing three different tools that you can use online to reach consumers, whether that's families, clients, whatever you consider consumer to be.  We're going to look at some of those options, how to figure out the timing of your message.  Is 9:00 o'clock at night best or 9:00 o'clock in the morning?  Then measuring the success.  How do you know you're reaching people?  How many people are you reaching?  Even in some cases, the ages of people you're reaching.  Here are some of the ones we're going to explore.  Some of them make sense and then there's some that are a little outside of the box, and there's a little bit beyond this too.
			So, we're going to start with Facebook.  How many of you have a site for your organization that utilizes a Facebook page?  All right, good.  Excellent.  I was hoping that, so I went a little deeper.  One, you create a page for your organization, obviously.  The idea behind that is you can share events, topics of interesting, you can highlight clients that you work with, families, services that you're offering, if you offer a change in service, that's what you want to let people know, and then don't be afraid to ask people to share that for you too, because they will.  There's a variety of things that your fans can do.  They can like your page, they can give your organization stars.  I don't know if you guys have ever noticed that on your page.  They can share with others, and then they can contact you with interests, and we've had all of that happen on our page.  So, I've used our page as an example.  The nice thing about this is that you can post as your page and not yourself, so you can have a personal page and an organizational page, and it says right at the top what you're doing, so that's why I circled it, so I know who I'm posting as, and then when I mentioned stars, we've got a 5‑star rating, so, you know, keep an eye on that.  
			So, getting a little bit deeper, what can you see?  What days?  What times?  How many does your post reach?  What is your fan population?  Are you reaching moms?  Dads?  Grandpas?  You want to know that you're hitting who you want to hit.  You can even get down to what language and cities.  So, this is how you can see those different things, and I'm going to go to those pages so I can actually give you an idea of where that stuff is on the page, and, yes, my presentation is online, so you can view it again, walk through it if you want to get to the specific places on your own at home.  So, at the top when you're on your page, and if I back‑up here to the page that I had, you see at the top where it says page activity, insights and settings?  If you ever have an activity, you want to go check that out, so you would click on activity.  That would tell you if somebody's liked something, shared something and so forth, and then next, insights is where we're going.  So, insights, and then it'll open up those five things underneath that, you want to go to posts, and then you want to go and check out when your fans are online, and for us, what's our peak time?  9:00 p.m.  9:00 p.m. might be bedtime for some, so there's a way around that.  If you were releasing a message, I would say to release it a little bit before that time range so when they jump on, they'll see it, but know that that's the time range that you're shooting for, and actually, if I look at every day of the week at that time, it's consistent.  That is one of our hot times.  
			So, how do I go ahead and schedule something for a specific time?  Yes, you can schedule posts.  So, I put in a message, are we going to see you at the annual EHDI meeting, and instead of clicking post, you can click the down arrow and schedule post, and that'll allow you to pick the date and time of when you want it sent out, which is really nice.  So, back to that insights tab, now I want to see who my peeps are, who's following me, what's their age range, and, so, women are on top, men are below, kind of give you an idea that, obviously, our page has more women followers than men, but they're right in the age range of what?  Moms, and that's exactly who we want to be reaching, and, so, I have my highest age range, 35 to 44, and then just before that, 25 to 34, and then above that, 45 and up.  So, um, you can see that 88 percent of my fans are women.  So, this is really important information.  If you want to know if you're reaching people, you want to go ahead and check out your data here, and again, you can keep going through, I didn't go through all of this, I want to give you guys snap shots of all of it for you to then get comfortable and go back and try it yourself.  So, insights and overview.  
			So, how do I know what I'm sending out is working?  For that particular week, I look at my engagement, and I reached 27 people, which was up 92 percent from the week before.  Well, maybe I didn't post a message the week before, so that's kind of a little skewed, but out of that week, we got 5 likes, we got 14 people to share and 46 people clicked on that particular post, which are great numbers, especially if you see only 215 likes.  That's a lot of people clicking.  The other great thing is that you can see, you can look at what messages you've recently sent out, the dates and times those were sent out, how many people clicked, liked and so forth, and then the second oval there, if it's the two little chains, that means it was a link, if it's a comment bubble, that means it's a post, the one below that is a photo, so you can kind of see what's attracting, and, so, for that link down at the bottom, it had 65 people go ahead and touch on that whereas the other link was 123.  Well, it looks like my links are what really are attention‑grabbers, and I would have to say links and photos really do make a connection.  
			All right, so, how many of you use some type of mail service for e‑mailing?  Okay.  Constant contact, so forth?  Okay.  I utilize MailChimp.  It's a little different from constant contact, but I found a lot of benefits with it, so I'm going to kind of touch on that, and there's a variety of different reasons to use a mail service, and I'll be discussing that as well.  So, MailChimp.com is the address, and again, it's an online solution to manage your contacts, the e‑mails that you send out, schedule them and so forth, and track results, which is very important, because we want to see if it's working.  If it's not working, then why should we continue to do it?  Let's make the best use of our time.  So, MailChimp's been around, they started up in 2001, over 7 million users, it is free.  There are buy‑in's to that, if you want to extend your services.  I have not had to, and I have two groups through MailChimp, two different separate lists of contacts.  The nice thing is is their e‑mails aren't bulky.  So, if I'm going to send something out with a lot of attachments or links, it's not going to get blocked by peoples' mail, and I find that it makes it in to the government mail, which is important if you've got people from your state government receiving your e‑mails.  They're eye‑catching.  You can collaborate with others to create a message and they can post comments.  Like, look at what I just added, what do you think?  Or if you're working on something, you know, for your boss, they can comment on that or tell you what they would like.  You can also schedule when that wants to be sent out again.  So, if I know 9:00 o'clock is a great time, you think they're going to be seeing that e‑mail come through?  Probably, so I probably want to send it out then.  
			Mobile viewing, we're going to get to that as well.  Very, very important.  I mean, essentially, almost everyone has a phone, so you want to make sure it's something easy to view, something that they can quickly click and move on.  I talked about having multiple mailing lists stored.  Again, I am the coordinator for two different organizations, I have both sets of contacts on there, which is really nice because it keeps everything separate, but I'm able to do my work all in one spot and not have multiple accounts, and then I can view my subscriber data.  So, all those contacts, I can see how many times they clicked, if they've forwarded and so forth.  We'll get into that there.  What I like about MailChimp is it's a drag and drop thing, so you can kind of set your, pick which template and then drag and drop, and if you don't like that exact template, you can move things up and down and so forth.  You can save templates.  So, if you know every month you send out a newsletter, you can create a template for newsletter and then just change the newsletter part of it but keep the general script the same.  Again, saving you time.  
			You can preview it before sending, which is very important, because you want to make sure that the links that you setup work.  You can share the e‑mail link on social media, so make a really nice pretty post on Facebook, Twitter, so forth, and then others can share it with their contacts as well, and that's the best thing because then that just adds to your contacts.  I wanted to give you guys an idea of the preview option.  When you preview, you're previewing the mobile, what it would look like on a phone, and they actually have the phone there, and you can scroll up on the phone, you can scroll up on the actual e‑mail and see what it's going to look like, and then you can click on those links on either the phone or the e‑mail and see if it directs you to the correct place.  So, again, really user‑friendly.  So, the data.  It shows who's opened, who's bounced, who's unsubscribed, and they can even say why, and I've only lost, I think three, and the comments were positive for unsubscribing, as positive as they could be, how many times they've clicked, if they've forwarded, if it was successfully delivered.  That's very important too.  It can say it went out to 560 people, but how many people actually ended up receiving that?  It gives you a 24‑hour timeline of activities, so again, you're able to monitor what time those are being opened.  Even 6 months later, I was able to see when the last time something was opened, which was really interesting.  
			So, when I was preparing for the presentation, I looked back at some of the ones that were very successful campaigns for me, and when I opened it up and I was looking at my subscriber info, I saw that somebody opened up an e‑mail that I had sent 6 months later, and I was like, wow, that's kind of cool, because that message is still making it to somebody, and it was something that they wanted to see, and again, the subscribers with the most opens, and that, sometimes, is really shocking, like they've opened it 50 times?  Must have been a great e‑mail.  So, again, at the top, remember how I had said that I had multiple accounts?  I can see in the green one which account I'm utilizing.  The other nice thing too is it's a non‑profit, so they offer what the average is for a non‑profit, which they say is 23 percent, and they're saying that my open rate is at 34 percent.  So, you know, obviously, something's going well because I'm above the average, and it shows, for this particular e‑mail, it was 34 percent opening, but typically, I'm at 26, and then same thing for clicking, and clicking, obviously, there's a link in there, something that they were able to click and move on from, and that's a pretty decent percentage for 550 people.  
			So, when I want to see what they're opening, it can either show you, I know this looks squirrely, but it can either show you the titles of your files that you've put in there, or there's an option to go to a click map, and then it'll open it like this and it'll show you what percentage of each one was opened.  So, this particular link here was opened, I think it was 5.8 percent as compared to the rest of the e‑mail.  So, for me, this is how I prefer to look at it because it's just visual.  It's quick and easy, and sometimes, our final names don't end up being what the actual name of the file was, if it gets resized for stuff.  As far as links, they can be links to files, they can be links back to your website, social media pictures.  It's very user‑friendly.  I can't share enough, and then once you download it, you can drag and drop or you can download it, once it's in MailChimp, that file can be reused, it's not like you have to keep reloading it, so especially for logos and things like that that you would want to utilize each time.  
			All right, so we talked about mobile.  I just wanted to point out here that one of the things I can see through MailChimp is that I can see who opens through a desktop, laptop, and who's opening up through mobile and what percentage.  Mobile is 70 percent of my users, so that's why it's really important to make your messages look pretty and user‑friendly, and of that, 59 percent of those are iPhones, so it's pretty interesting data.  For desktop, they tell me how many are opening through Yahoo, Outlook and so forth.  Again, with the MailChimp, you can share the reports, you can print them, download them, save them as a CSB file.  There's many tutorials through MailChimp on how to use their services.  They want you to do a good job and to make use of their stuff, and the videos are short, they're easy, very user‑friendly.  Again, viewing subscriber data, you can see what times they engaged, their average opening and clicking rate, and then MailChimp will make people VIP's, or you can make people VIP's and you can just look at those people specifically, and those are the ones that are most active with your materials.  
			All right, so we're going a little bit outside of the box.  How many of you use Pinterest for your organization?  All right, I like it.  All right, so, I'm going to share a little something here.  I had a stillborn, and it was 4:00 o'clock in the morning and I could not sleep, and I'm on Pinterest, because, you know, it's something just to fill the time, and after I was sick and tired of looking at recipes and crafts, I thought, I wonder if I search stillborn.  Well, surprisingly enough, all this information came up, and that's when the little light bulb went off in my head that it's more than just recipes and crafts, and the moms that we're trying to reach, that's where they're at, and what if they have the same thought?  What if I search hearing loss?  Is your information going to come up?  Because you're going to want it to come up.  Even if you're the only one out there, at least they're seeing you, right?  So, think outside of the box.  So, I've had folks ask, how do you start on Pinterest?  What do you mean?  I create boards?  Yes.  So, think of it like your website, and your website, you have tabs, maybe, at the top, maybe you have a tab for contact us, a tab for products, a tab for events.  Create your boards like the tabs on your website.  It's the same thing, just a different setup.  The nice thing is Pinterest is searchable.  You can link it to your website.  So, when you pin something from your website to Pinterest, when people click on that pin, it'll re‑direct them right back to your website.  Isn't that where you want them to be?  It's very mobile‑friendly, and you can pin various media, whether they're videos, pictures, blogs, again, things from your website.  					Anything is on Pinterest, and, I mean, Target, everything's on Pinterest, so catch up and join the bandwagon there, and I'm going to show you here, I did search hearing loss, and this is what had come up, and you can see there's a variety of things here, and, so, I just wanted to kind of give you an idea, if you searched hearing loss, this is what would pop up for you, but some things to consider on Pinterest:  When you start a page, make sure you edit your profile so it's not just the name of your organization.  You want to give some more information, and I'm going to show a great example for that.  Make sure your pin links back to something.  There's nothing worse than when I want to go click on a pin for a recipe, because it looks really dreamy, and I can't figure out how to make the recipe because it goes no where.  So, make sure that your pins do link back to something.  Choosing a picture that is eye‑catching.  If you've ever pinned something off of a site, you get a choice to pick which picture you want, so do choose something that is going to catch the eye of that person just scrolling through their pins.  You can have a pin it feature on your website or blog, and you can just Google on how to do that.  It's very easy.  Most importantly, you can always model someone who's doing it right, which I will share.  Lynn Wood is a therapist out in Illinois with us, and I, yeah, she's doing a great job.  
			So, like I said, profile, so there's her up at the top, she's got where she's at in Illinois, and underneath that is her website.  It says she's on Facebook, it says she's on Twitter.  I mean, I already know how much and I've just seen one little snap shot.  She's got 5700 pins, 22 likes, 1600 followers, and 1200 following.  So, she's following 1200, but 1600 are following her.  She's a therapist in Illinois.  You want more pins than likes, honestly, because the pins, that means somebody's taking it from there, from you, and re‑pinning it on their page, and then it kind of gets posted up into the world of Pinterest and then other people can see it, and it can balloon from there.  So, like I said, just from that little bit, we know so much about Lynn, and then here, if you can see in the corner here, the apps for listening and learning language, she's got 156 or 166 pins in that section, so you can kind of get an idea.  Her boards, she's got 76 boards, but look at how much action she's got going on in each one.  If I'm a parent, I'm going to get here and be like whoo‑hoo, this is awesome, and I might end there, so make sure that if you have a Pinterest page that you have the tools ready for the parent so that they will basically stop shopping at you, right?  You want them to stick with you.  So, I just wanted to share, this is a particular pin that I had.  55 people have pinned my pin, 8 people have liked my pin, so I can, again, get data, see who likes and who's sharing and then keep it moving.  You can see that I've added it and what board I've added it to, but again, I know that people have shared it because I've got data, and you can click on that pin it, and I can see those 55 people who have kept it.  
			All right, not quite social media, but sort of.  Hashtag, I don't know if you recognize the Tonight Show here, but I think it's really important because we're seeing it, right?  We're seeing it everywhere, and there's something to be said about the hashtag.  So, we'll get into it a little bit more here.  The power of hashtags.  So, hashtags are searchable in all these places.  So, if you went on Facebook and searched #EHDI Meeting2015, you would see anything that anyone posted with that hashtag, and I'll show you in a second something that I had searched, which is kind of neat, because if there's something specific that you're looking for, it's searchable, and you want your information to come up, so that's why you would use a hashtag.  It's a great way to generate buzz.  If you're having an event, create a hashtag so if people post pictures or you want to talk about it, again, it's searchable, and that creates connections and gets people to you.  So, for instance, I posted a link about our auction, and in that link, I had done hashtag, I don't know if I'm saying the hero's name right, but we have the Iron Man comic, and so when I searched that hashtag, this is what had come up, which is pretty cool because, you know, a parent's going to see that this comic's come out, this hero, and they're going to want to search and see where it's at.  Well, then they're going to get directed to my site.  Pretty nice.  
			YouTube, how many of you use a YouTube or have a YouTube channel for your organization?  Okay, so a couple.  What's great about YouTube, YouTube is interesting, right?  Videos.  When you're flipping through Facebook and that video starts to play, it, like, sucks you in, and that's what you want with those that you're trying to serve.  So, I just went ahead and searched cochlear implant hearing for the first time, and the first two are ads, but then after that are all different videos, and in the top corner there, it says about 15,700 results of videos that have been loaded, which is just amazing and overwhelming all at the same time.  Well, we have started a channel in Illinois for our Illinois EHDI program.  We did trainings for our team, and we've done calls for all with the families that we worked with, and so it's a one‑hour conference call where families and professionals can call in to learn more about a specific topic, and our Illinois EHDI program has loaded it to their channel, and they are able to access these videos later, which is amazing because they are getting the information during the time that they need it and during the time that they're available, and, so, we've just started this probably within the last year.  It's not very well advertised, I try my best, but it's, you know, as you can see, even for just a few months ago, the one about, let's see here, the cued speech one has had 19 views in just the 7 months.  You know, it's something, it's 19 more people that know about the program, because I end with that on the very last slide.  
			All right, so why YouTube?  It brings comfort, it's an instant connection, because it's like somebody finally understands, or, yes, this is the information I've been looking for.  As an audiologist or a professional, do you offer tips on your tools, on the merchandise that you're offering?  If you have, if you're offering screening services, do you show what it's like to get a newborn screening?  Do you show what an OAE versus an ABR looks like?  Because a parent, that's kind of scary, and if I've had my child that did not pass the first time and now I'm told I have to go in for a follow‑up for an ABR, I want to see what it looks like, you know, so just, again, how to keep hearing aids in or, you know, what do you do when there's feedback from a hearing aid.  If I was an audiologist, I'd be making all these little training tool tips, because that's going to save me time and I know my patients are going to get the correct information.  I can just say, you know what, we have a channel, go to our channel and search there and see if you can find the tools that you need, and if you still don't find it, contact me, because, again, they have telephones, right, and they can get this off their phone.  Bridge those language gaps because YouTube has translation, and, again, available 24/7.  If nothing else, if you're too scared to start a YouTube channel, at least put some videos on Facebook.  Again, it's very appealing to see those videos and the pictures when you're going through.  So, I hope that I've shown you at least three different tools, and we've discussed fine‑tuning the message, how to look for, when to send to get the best success, and then, again, measuring the success, how do you know that you're reaching people, and with that, are there questions?  I know I had to fly.  30 minutes is a little for this. 
>> SPEAKER: (Off mic.) 
>> FEMALE SPEAKER:  Yes, that is very true.  With that being said, it depends if you have the funding to caption your own videos, right?  But YouTube does have captioning, but you're right, it is not always perfect.  Yes?  
>> SPEAKER: (Off mic.) 
>> FEMALE SPEAKER:  Awesome.  Thank you.  So, YouTube has, what was the specific place in YouTube that you go?  
>> SPEAKER: (Off mic.) 
>> FEMALE SPEAKER:  Love it.  Thank you.  Any other questions?  All right, thank you guys. 
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